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Is soya milk illegal in Europe?

European Commission bans the term "soya milk"

Brussels, 3 October 2007 – Today, the term "soya milk" is illegal in Europe. The natural soya-based product market, however, is in full expansion: last year 1,500,000 European households tried soya products for the first time. Despite this evident success and the fact that the term “soya milk” is commonly used by consumers throughout Europe, the European Commission refuses to allow the term "soya milk" to be used on labels. In fact, producers have to comply with the current European legislation – which has not been updated for nearly twenty years – and use the terms "soya drink" or "soya juice" on their packaging. Today, MEP Anne Laperrouze (ALDE, France) has once again asked the European Commission: "Given the quality of the report and the lack of data on the consumption of soya-based foods, on what basis does the Commission officially dismiss the possibility of amending the list of exceptions provided for in decision 88/566 and introducing the designation "soya milk"?”

A rapidly growing market... ignored by the European authorities
On 29 September 2006, Anne Laperrouze (ALDE, France) questioned the European Commission on the long absence of a yearly report on the evolution of the dairy product market in the broad sense of the term. In fact, according to Council Regulation (EEC) No 1898/87 on the protection of designations used in the marketing of milk and milk products, the European Commission is required to draft a yearly report on the subject.

On 27 June 2007, after twenty years of silence, the European Commission finally published the long-awaited document: a concise 6-page report
 in which data from various Member States was omitted. By not mentioning the soya sector, which is considered as “marginal”, the European Commission made a deliberate choice. This report could probably have been an excellent opportunity to bring regulations in line with consumers’ reality. A twenty-year delay for a mediocre report... European consumers deserve better than that from EU institutions!

Outdated legislation for a booming product category

Current legislation in Europe bans manufacturers of soy-based products from using the term “soya milk” on the packaging of their products. 
This restriction is in accordance with an EU regulation dating from 1987, in which “milk” is considered only as mammary secretion
. However, since 1988, exceptions have been made for some products, such as coconut milk and almond milk. At the time, soy and soy derivatives, which had only recently appeared on the shelves of a few specialist shops missed out.
Things have come a long way since 1987. Soy-based products are no longer viewed merely as an alternative to dairy products for people with allergies to cows’ milk. Today, soy-based products are consumed and enjoyed by a very broad public, covering all age, income and occupation categories, consumption profiles, and so on. 

What do European consumers think? 
The facts are there: in practice, consumers routinely use the term “soya milk” to describe soy-based drinks. And with good reason! They are used in exactly the same way as cows’ milk
. By using the term “soya milk”, the most obvious choice, consumers are merely using common sense.

A recent Europe-wide study – carried out on behalf of ENSA (see below) – looked at attitudes to soya among Europeans. Judge for yourself!

It was found that “soya milk”, soya yoghurts, fermented preparations and tofu are being seen on the dinner table throughout Europe with increasing frequency. The soya market has experienced remarkable growth, as is clearly established by the figures below:

· In terms of volume, the European soya-based product market is really on the increase:  +32% between April 2005 and April 2007. 
· In the past year, 1,500,000 European households discovered soya
. 
· These products now represent 2% of the total European dairy product sector
. 

	Country
	Market share of soya-based products as a proportion of all dairy products.
	Evolution of the market between April 2005 and April 2007 (in volume).

	Belgium
	5%
	+16%

	Germany
	1%
	+40%

	France
	2%
	+14%

	Great Britain
	2%
	+23%

	Italy
	1%
	+35%

	Netherlands
	1%
	+59%

	Spain
	2%
	+67%

	EUROPE
	2%
	+32%


In the current context, few other food sectors can boast similar success.

This study also revealed that more than 60% of Europeans consider that the presence of GMOs would have a negative impact on their purchases
. All the products of ENSA members are prepared using non-genetically modified soya, as stated in the ethical charter signed by all the ENSA members, which can be downloaded from http://www.ensa-eu.org/public/en/about_ensa_ethical_charter_en.php. 

One of ENSA’s priorities is to successfully resolve the “milk labelling” issue, so that European consumers can finally add “soya milk” to their shopping baskets and daily menus. To be continued...
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ENSA: an association set to conquer Europe
ENSA is the European Natural Soyfoods Manufacturers’ Association. The term "natural" refers to the process used by ENSA members to produce non-dairy food (organic and conventional foods, such as drinks, desserts, spreads, cream, yoghurts and meat alternatives) using whole soybeans, without any genetically modified material.  

The founding principle of ENSA combines a belief in the benefits of natural soy products with demonstrated scientific principles. ENSA seeks to raise awareness among EU citizens and promote the consumption of natural soy products, as an integral part of a healthy, balanced lifestyle.

ENSA is an association of internationally operating companies, ranging from small, family-owned businesses to large corporations with branches in several countries. A complete list of members is published on its website: www.ensa-eu.org.

ENSA: Safe products, monitored from the field to the plate!
To guarantee impeccable quality and nutritional properties, the products prepared by ENSA members are guaranteed GMO-free. This move is part of a desire to offer consumers reliable, safe, good-quality products. This concern is in line with consumers’ priorities, since more than 60% consider that the presence of GMOs would have a negative impact on their purchases
.

� � HYPERLINK "http://eur-lex.europa.eu/LexUriServ/site/fr/com/2007/com2007_0360fr01.pdf" ��http://eur-lex.europa.eu/LexUriServ/site/en/com/2007/com2007_0360en01.pdf�


� By virtue of EEC Regulation 1898/87.


� Source: Qualitative Research Keystone – Results.


� Source: GFK-TNS: BE UK SP DE NL, 2007.


� Source AC Nielsen, 2007.


� Source: Be-Connected.


� Source: Be-Connected.
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